Sweet Insights: 2021 State of Treating

2020 Category Sales Performance 2020 Channel Sales

Grocery had strong gains in 2020
and online sales skyrocketed.
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U.S. confectionery sales in 2020
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$21.QB $11.5B $3QB Grocery Online
Source: Euromonitor, NCA forecasts Source: IRI, 52 weeks ending 12/27/20
2020 Confectionery Purchasing Parents and Confectionery
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Source: NCA consumer research survey, n= 1,510

Emotional Well-Being and Social Responsibility
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Download more 2021 State of Treating resources
CandyUSA.com/StateOfTreating
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